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The Texas Center for the Book was re-
located to the Lorenzo de Zavala State 
Archives and Library Building of the Tex-
as State Library and Archives Commis-
sion, Austin. 

EBSCO Information Services released 
the 2016 Serials Price Projection Report 
based on surveys of publishers and re-
views of historical serials pricing data. 

North Liberty Community Library, IA, 
selected Polaris ILS and Polaris Leap 
from Innovative. It is migrating from an 
Insignia Library System provided by In-
signia Software.

The Central Arkansas Library System’s 
Main Library’s Darragh Center hosted 
the Worthen and Porter Literary Prizes on 
October 1.

The University of Tennessee’s John C. 
Hodges Library, Knoxville, began the 
digital conversation process of its physical 
archive material, dating back to 1841. 

Leech Lake Tribal College, Cass Lake, 
MN, held a naming ceremony for its new 
library in honor of founder Larry P. Aitken. 
The building will be called Bezhigoogah-
bow Agindasoowigamig to reflect Ait-
ken’s Ojibwe name.
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port and development of all products 
owned by the combined company.

“This is consolidation in terms of 
corporate ownership only,” he said. 
“No products are going away. We’re 
maintaining them, we’re delivering 
on our road maps…. We’re going to 
continue not only to maintain but to 
enhance or invest” in ProQuest and 
Ex Libris solutions. To illustrate the 
company’s approach, Sanford point-
ed to ProQuest’s recent track record 
with academic ebook platforms ebrary 
and EBL, which ProQuest acquired in 
2011 and 2013, respectively.

“We said we would invest in ebrary, 
and we did. [Then] we bought EBL in 
2013 because it had capabilities that 
ebrary didn’t have,” Sanford said. “It 
had great tools for acquisitions and 
reporting, and we continued to in-
vest in it…. We then created a next- 
generation solution [combining key 
elements from both platforms] called 
ProQuest Ebook Central…. I see this 
[acquisition of Ex Libris] doing the 
same thing.”

The combined company will con-
tinue to support Ex Libris products 
including the next-generation library 
management system (LMS) Alma, its 
traditional integrated library systems 
(ILS) Aleph and Voyager, its web-scale 
discovery solution Primo, its digi-
tal asset preservation solution Roset-

ProQuest Acquires  
Ex Libris, CEO Discusses

In a move that will combine two 
of the world’s largest academic li-
brary solutions providers, on October 
6 ProQuest signed an agreement to 
acquire Ex Libris Group from private 
equity firm Golden Gate Capital. Offi-
cials stated that ProQuest’s informa-
tion resources and expertise in elec-
tronic resource management will pair 
well with Ex Libris’s library automa-
tion tools, combining to span “print, 
electronic, and digital content, as well 
as solutions for library management, 
discovery, and research workflows,” 
according to a joint announcement.

Terms of the acquisition, which 
is expected to be completed “in the 
coming months,” were not disclosed. 
The combined company will form a 
distinct business unit called Ex Li-
bris, a ProQuest Company, which will 
continue to be headquartered in Je-
rusalem, Israel, and led by current Ex 
Libris CEO Matti Shem-Tov, with sup-
port from the existing Ex Libris man-
agement team and ProQuest’s Work-
flow Solutions division. Shem-Tov 
will report to ProQuest CEO Kurt 
Sanford.

In an interview with Hotline, San-
ford emphasized that ProQuest plans 
to continue investing in the sup-

Movers & Shakers 
The editors of Library Journal need your help in identifying 
the emerging leaders in the library world. Our 15th annual 

Movers & Shakers coverage will profile 50-plus up-and-coming 
individuals who are innovative, creative, and making a 
difference. Learn more and submit your nominations.
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ta, its usage analytics platform bX, 
the openUrL link resolver SFX, the 
newly launched Leganto reading list 
solution, and the recently acquired 
 campusM mobile app solution.

NEXT-GEN SYSTEMS
although the substantial product 

portfolios of the two companies most-
ly complement one another, alma 
and Primo are two instances of over-
lap with preexisting products and ini-
tiatives at ProQuest. ProQuest offers 
the Summon discovery solution and 
has been developing intota, its propri-
etary LMS, for the past several years.

intota assessment, a collection 
analytics service designed to give li-
braries a holistic view of print and 
electronics collections together, was 
launched as a stand-alone module in 
november 2013. at the american Li-
brary association’s 2015 conference, 
the company officially debuted in-
tota v2, which promises to leverage 
ProQuest’s discovery, linking, and as-
sessment tools as a comprehensive 
management solution for both print 
and electronic resources. Unlike ex 
Libris’s traditional Voyager iLS and 
aleph iLS, alma was also designed 
with comparable goals.

“the incumbent iLSes that are out 
there were designed in a day when al-
most all of the money libraries spent 
was for print or physical CD-roMs,” 
Sanford told Hotline. “twenty years 
later, almost all of the money they 
spend is on electronic or digital con-
tent, yet they’ve got legacy systems 
that were optimized for print and 
physical assets. years ago we started 
building intota...to bring [our cus-
tomers] unified work flows.... if we 
find a way through a transaction to 
accelerate time to market, or to close 
gaps and bring better solutions to the 
market faster, we’ll certainly take ad-
vantage of that.”

Sanford said that the goal will be 
to find ways in which these and oth-
er products can complement and 

George F. Coe
On October 14, Library Journal and 
School Library Journal will host their 
sixth annual virtual conference, “The 
Digital Shift: Libraries Connecting Com-
munities.” Baker & Taylor (B&T) is a 
Gold Sponsor of the event, and Hotline 
reached out to George F. Coe, president 
and CEO, to address libraries’ evolv-
ing role in using the latest technology to 
connect patrons to the information, tools, 
and services they need.

As Big Data 
permeates 
more areas of 
decision-mak-
ing, how can 
libraries most 
effectively use 
metrics?

Successful libraries understand their 
communities and continuously shape 
their collections to reflect the needs of 
local readers. Library management sys-
tems are great at tracking purchases and 
circulation, but the best they have been 
able to do on the analysis side is to tell 
libraries what to weed.... Baker & Taylor 
acquired collectionHQ to enable library 
customers to understand how expendi-
tures in inventory can be optimized 
across locations [and] how data can be 
used to help predict demand for like ti-
tles.... Accountability for budgets—
measured by materials circulation—de-
mands the analysis of library transaction 
data blended with the rich bibliographic 
metadata to make data actionable.

How has B&T’s approach to UX and 
design evolved?
Simple, simple, simple. That’s the focus 
and design goal that have been driving 
development of our new Axis 360 app. 
Take down the hurdles of multiple logins 
and credentials, reduce clicks, and create 
the shortest possible path between dis-
covery and use. 
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Mall Maker Space Draws Students, Entrepreneurs
Located in the Watertown, MA, Arsenal Project Mall, 

the Watertown Free Public Library’s (WFPL) Maker 
space, Hatch, which had a soft launch in October 2014 
and a grand opening in January 2015, supplies tools and 
materials to help users create a variety of items from 
handmade to high tech. 

The origin of Hatch was very much in the spirit of the 
Maker movement. “We as a library decided we were go-
ing to do this, we were going to get some 3-D printers, 
we were going to get some equipment,” said Caitlin 
Browne, assistant director at WFPL. “And then we started 
getting volunteers, and then it kind of grew out of that.”

Roberta Miller, a longtime advocate for the arts and a 
founding member of the Arsenal Center for the Arts, who 
works for the developers of the Arsenal Project, heard 
about the library’s initiative and offered them a vacant space in the mall, which is being rede-
veloped. The library spread the word about Hatch through its newsletter, social media, and a 
Meetup.com group, which Browne said was particularly effective, since it reached people who 
were already interested in making things.

Browne estimates that $44,000 has been spent on Hatch so far, mostly for tools and 
materials. The staff, aside from herself, comprises volunteers plus instructors who are paid 

to teach classes. None of the funding comes from the 
regular library budget. The Arsenal Project is allowing 
Hatch to use a previously vacant space for free, donated 
$5,000 in seed money, and pays for utilities. The Water-
town Community Foundation pitched in a total of 
$8,000, and the rest has come from state grants and the 
library’s fundraising group, the Watertown Free Library 
Building Committee.

Hatch has two 3-D printers, one of which came as a kit 
and was assembled by volunteers. Most people use the 
printers to experiment and make little toys, but others are 
more ambitious. “One of our first volunteers has his own 
start-up company,” said Browne. “He is making medical 
devices, and he has been using the space to do prototypes.”

Hatch is open to the public and most activities are free, 
although there is sometimes a small materials charge. 
Users must complete safety training, which requires a li-

brary card, in order to use some of the equipment. Other than that, it is open to everyone, 
with or without a card. Browne estimates about 100 people use the space each week, and 
Hatch offers classes in 3-D printing, soldering, working with e-textiles, and other skills.

Browne is constantly looking for ways to collaborate with other groups and reach out to 
the community. Hatch has partnered with the local Boys and Girls Club, and school groups 
come in from time to time. Watertown High School is setting up its own Maker space, and 
since the coordinator for that initiative volunteers at Hatch, Browne is hoping to collaborate 
with the school. Hatch also hosted a professional development day for Watertown teachers.

Browne’s advice for anyone thinking of starting a Maker space is to approach it like any 
other Maker project. “After you get through the part where you have found the money and 
stuff to do it, plan a little bit, but don’t wait too long,” she said.

build on one another, leveraging the 
strengths of the combined company. 
Sanford added that ProQuest and ex 
Libris plan to continue working col
laboratively with other vendors.

Bibliotheca Acquires  
3M Library Systems

Global library solutions provid
er bibliotheca announced october 
6 that its shareholder company, one 
equity Partners (oeP), has acquired 
3M Library Systems’ north american 
business. in addition, oeP—the pri
vate equity arm of JP Morgan Chase 
& Co.—has entered into agreements 
to purchase the assets of 3M’s remain
ing global Library Systems business. 
the new bibliotheca Group will in
corporate 3M Library Systems—in
cluding its security, productivity, and 
cloud solutions divisions—into a sin
gle bibliotheca brand. the terms of 
the transaction were not disclosed.

the remaining sale of 3M Library 
Systems assets is expected to take 
place in the  fourth quarter of 2015. 
about 100 3M employees are expected 
to join oeP after the transaction clos
es; some based in Maplewood, Mn, 
the business’s home base for the past 
40 years, and the others outside north 
america, a 3M spokesperson said.

the deal was prompted by a deci
sion by 3M, a diversified technology 
company, to concentrate on its other 
divisions. “after a thorough strategic 
review, we have decided to exit the Li
brary Systems business, and focus on 
our core businesses,” John riccardi, 
VP and general manager of 3M traf
fic Safety and Security division, which 
encompasses the company’s Library 
Systems business, said in a statement.

the move is one of several “port
folio management” transactions 3M 
has recently undertaken: 3M France 
announced plans to sell its sign and 
license plate manufacturing busi
ness, Faab Fabricauto, on october 6 
as well. on September 10, the compa

LittleBits materials on display. 

A sewing machine for public use.
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TRUSTEES’ CORNER

By Libby Post

Getting ready for a “Vote Yes” campaign 
isn’t just about putting together a team and 
knocking on doors or making phone calls. 

For some libraries, work needs to start a 
full year in advance by gauging the com-
munity’s support and seeing whether the 
library has the public identity it needs to 
ask the taxpayers to, for example, embrace 
a bond payment for the next 30 years.

So how would a library find out what the 
community thinks of it? A poll would be 
nice, but most libraries don’t have the re-
sources. Instead, libraries can hold focus 
groups and one-on-one interviews. The fo-
cus groups can be with library patrons 
(adults, retired adults, moms/dads, teens/
tweens), nonusers, staff, board, Friends, 
and community leaders. The one-on-one 
interviews can be used as a follow-up to 
the focus groups to get more detailed in-
formation from certain individuals or to 
glean commentary from community stakeholders who couldn’t 
make the focus group or whose knowledge of the community is 
better ascertained through an intimate  sit-down.

The focus groups and interviews should ask a series of questions 
geared to getting people to talk about the library. Some questions 
to include are:

1. What values does the library represent? We’re not talking 
about the economic value of free books and programs but 
rather values such as democracy, commitment, education, 
etc.

2. What are the strengths of the people involved in the li-
brary—staff, board, patrons?

3. What are their weaknesses?
4. What are the strengths of the library’s programs and 

 services?
5. What are their weaknesses?
6. Above and beyond the library, what is important to your 

community?
7. How does the library impact quality of life?

8. What is the position of the library in the community?

The information gathered is integral to 
rebranding your library (if needed), as well 
as to determining what to communicate to 
voters about what a library can do if the 
community votes yes on an initiative. It 
can also help in your library’s strategic 
planning.

Case in point 
The Saugerties Public Library (SPL), NY, 
engaged in just such a process to get ready 
for its 2008 building referendum. It be-
came clear that the identity of the library 
needed to be lifted before the board could 
ask the taxpayers to pass a $6.9 million 
bond. After culling the answers to these 
questions, Communication Services, a po-
litical consulting, strategic communica-
tions, and branding firm, came back to SPL 
with a new logo and slogan—“Recreation 
for the Mind: Discover, Connect, Grow.”  The 
recreation theme was used because 
 Saugerties, as a community, is big on 

sports and recreation. By using this in the slogan, the library is at-
taching itself to a very crucial community activity.

Communication Services produced a marketing campaign to 
launch the library’s new brand featuring community members—
from eight- to 80-year-olds—who are active in various recre-
ational/sporting activities expressing support for the library. The 
campaign consisted of posters and bookmarks distributed 
throughout the community and large banners hanging from the 
columns of this original Carnegie library.

“The campaign made all the difference,” said Sally Colclough, 
the former president of SPL’s board. “The community renewed its 
ownership and commitment to the library. People were asking 
when the improvements to our building were going to be complet-
ed—and that’s before we’ve even asked them to vote!”

In April and May 2008, SPL engaged in an aggressive “Vote 
Yes” campaign that played off the branding initiative. In the long 
run, the library won passage of the referendum with 64 percent of 
the vote. 

Libby Post is President/CEO of Communication Services and serves 
on the American Library Association Library Advocacy Committee

Making Branding Work for Advocacy
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Send information on groundbreakings, ongoing and completed building projects to 
blfox@mediasourceinc.com

The Kettering-Moraine Branch (render-
ing) of the Dayton Metro Library closed on 
October 13 for renovations that are expect-
ed to be completed in summer 2016. The 
15,474 square foot building will get a ma-
jor overhaul as part of the city’s Libraries for 
a Smarter Future project, a systemwide ef-
fort supported through a 2012 referendum. 
The building is being designed by  Ruetschle 
Architects, a member of the Dayton Design 
Collaborative, working in conjunction with 
California’s Group 4 Architects. Shook Con-
struction is behind construction manage-
ment services. The work will add more nat-
ural light; dedicated spaces for teens, 
children, and adults; an enlarged meeting 
room; several small study spaces; an out-
door reading patio; and a reconsidered and 
more secure entry and exit process for 
 pedestrians, cars, and bicycles. 

The William Cardinal O’Connell Branch 
of the Cambridge Public Library, MA, closed 
in July for renovations. The 5,125 square 
foot single-story brownstone has been in 
the same location since 1939 and needed 
to address some long-standing repairs. 
Among the work being done is exterior 
painting, restoration of the cracked wooden 

exterior, and updates to the windows. Once 
the work is complete, hours of service will 
be expanded to include one more day a 
week plus additional evening hours.

Speaking of Cambridge, the Cambridge 
Community Library, WI, reopened in Au-
gust after a major addition that increased 
the size of the 2,121 square foot facility by 
6,800 square feet. The $2.2 million project 
included a library patio. River Architects and 
Vogel Brothers Building Company were be-
hind the work, according to Cambridge 
News, which was funded through an amal-
gam of sources, including the Cambridge 
Foundation, the Cambridge State Bank, and 
the Friends of the Library.

The Webster Public Library, NY, is under-
going renovations to its 41,000 square foot 
building. Established in 1929, the library 
moved to its current location in the Webster 
Plaza mall in 2002. The new design, under-
taken by Abramson Teiger Architects, will 
include a new children’s area, a new space 
for seniors, a larger meeting room, and new 
restrooms, plus 75 more parking spots and 
a reconfigured entrance, according to the 
Democrat & Chronicle. The project will en-
large the library by 4,000 square feet.

BRANCHING OUT

Rendering courtesy of Ruetschle Architects

ment bibliotheca’s strengths, tem-
pelis added. “bibliotheca has a great 
footprint in europe, 3M is strong in 
asia, and both are strong in australia 
and new Zealand. [now] if you look 
across the globe, you’ll find our prod-
ucts and services.”

Harvard Launches User 
Research Center

in august, Harvard Library 
opened its User research Center 
(UrC), where library staff can dis-
cuss, design, and implement in-per-

ny  disclosed that it is exploring stra-
tegic alternatives for its global Health 
information Systems business.

Matt tempelis, previously 3M Li-
brary System’s global business man-
ager, told Hotline, “[at 3M], we had 
a group focused in r&D, sales, mar-
keting, even manufacturing…for li-
braries, but there were a million oth-
er parts of 3M…. [now] we’re joining 
with a company that already has that 
[focus on libraries].” tempelis will 
have an executive leadership role in 
the new bibliotheca Group.

COMBINING STRENGTHS
bibliotheca, based in rotkreuz, 

Switzerland, was established in 2011 
as the result of the international 
merger of bibliotheca (Switzerland), 
intellident (UK), and integrated tech-
nology Group, itG (north america). 
the company was largely focused on 
developing radio-frequency identi-
fication (rFiD) technology and re-
lated products for libraries. in Jan-
uary 2012, the group acquired trion 
aG, one of europe’s leading automat-
ed materials handling (aMH) suppli-
ers, and in January of this year it ac-
quired acturis Group, a provider of 
library solutions in the netherlands, 
belgium, and Germany.

3M has a 45-year history of devel-
oping and delivering library security 
products, aMH systems, self- service 
technologies, and digital access to li-
braries nationwide. the company re-
cently extended its reach, in april an-
nouncing the expansion of its 3M 
Cloud Library Digital Lending Sys-
tem to libraries into UK and austra-
lian markets.

“at this time there are no plans to 
make any significant changes to the 
products of either company, so from 
our customers’ point of view it’s busi-
ness as usual,” andy Chadbourne, bib-
liotheca president of global market-
ing, told Hotline. “all of the products, 
all of the services, remain the same.”

3M Library Systems will comple-
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TAKE ACTION!

Activate Partners To Grow Circ

The aim of merchandising is to make each library’s col-
lection as effective as possible. Great merchandising 
forms the bridge between the library and the patron—
it helps readers discover books beyond the best sellers 
on the holds shelf.

The challenge for libraries is that merchandising is a 
specialty in its own right. For a library, it may sit along-
side collection development, Maker spaces, literacy 
programs, Internet access, and a host of other missions. 
Yet from Bloomingdale’s to Sephora, IKEA to REI, there 
are businesses that live and die on their ability to mer-
chandise and display products for their customers.

These customers are library patrons, too. They’ve 
been trained to respond to great displays. If libraries 
don’t merchandise well enough to attract them, these 
folks will simply use the library as a staging point to pick up books 
they reserve remotely, and the library will lose the opportunity to in-
terest them in titles they didn’t know they wanted.

There are two obvious ways to compete. First, train existing staff in 
basic retail merchandising tactics. This will give insight and begin to 
reshape space to be more patron-friendly. Still, there’s no substitute 

for deep expertise. So, second, hire staff with 
professional retail  merchandising experience.

Yet there’s a third way to enhance mer-
chandising smarts and draw more directly on 
the retail expertise that resides in nearly ev-
ery community in North America: build part-
nerships.

THE VALUE OF PARTNERSHIPS
As I’ve traveled around visiting libraries over 
the past two years, I’ve been impressed by 
how effective most of them are at leveraging 
partnerships for programming. Whether it’s an 
author event or the kickoff for a Maker space, 
libraries from California to Maine do an excel-

lent job of bringing in partners to share expertise with patrons.
One of the reasons individuals, businesses, and institutions are 

happy to work with libraries is that it satisfies an altruistic wish to 
contribute to the community. Another is that libraries are a great 
source of associative branding. When businesses or other institutions 
collaborate with libraries and have their names featured in the library 

By David Vinjamuri

ing, the UrC has eye-tracking glass-
es (similar to Google Glass) that allow 
observers to watch where a partici-
pant looks while walking through a 
physical space. 

ideally, library staff contact the 
UrC before a project starts and sched-
ule an initial consult. at such a con-
sultation, Deschenes works with the 
group to determine research ques-
tions for the project and the best 
methods to answer them. if library 
staff are doing the observation and 
testing themselves, Deschenes trains 
them on the software and devices and 
discusses best practices for conduct-
ing tests. Some library staff do testing 
in the UrC itself, and others go where 
their users are with mobile kits. after 
the data collection is done, Deschenes 
facilitates debriefing sessions to ad-
dress results and relevant clips from 

the UrC, located in Harvard’s 
Lamont Library, houses a screen-
monitoring station, an eye-tracking 
device station on an adjustable table, 
two observation monitors and a wall 
screen for large-group monitoring, 
and portable devices for field work.

Deschenes and Markman wanted 
to offer a highly flexible set of tools 
to serve the widest range of users and 
support the broadest spectrum of re-
search methods possible. to that end, 
the UrC’s devices range from a simple 
webcam and camcorder to repurpos-
ing Camtasia as a screen capture pro-
gram for web-based behavior to more 
specific UX software such as Morae 
(Dell) and Silverback (Mac) and the 
crown jewels in the collection: eye-
tracking devices from tobii.

in addition to a standard eye-
tracker for computer-based test-

son and device-based user experience 
(UX)  research.

according to Susan Fliss, associ-
ate university librarian for research, 
teaching, and learning and director 
and librarian of the Monroe C. Gut-
man Library, this is the next step in a 
change in focus for Harvard’s library 
system. “over the past several years, 
Harvard librarians and staff have been 
investing time in developing skills in 
anthropological survey design and 
user testing. While we had many peo-
ple who were undertaking user design 
projects, the projects were dispersed 
across libraries and schools.” by cre-
ating a centralized research Center, 
Fliss hopes that amy Deschenes, li-
brary UX specialist, and Kris Mark-
man, online learning librarian, can 
coordinate usability efforts across all 
of Harvard’s libraries.
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or in conjunction with the library’s name, they benefit from some of 
the trust that people feel toward the library.

This is exactly what happens when an author does an in-house read-
ing. Having the event in a library is an implied endorsement of the au-
thor’s work, which is why libraries choose visiting authors with care. But 
partnerships can reach beyond programming. By exercising the same 
care, libraries can find great partners for merchandising and dramatical-
ly improve the impact and effectiveness of displays. Here are two ideas.

UNITE WITH A LOCAL UNIVERSITY
My graduate marketing students at New York University are required 
to ally with a nonprofit, start-up, or small business each semester for 
a major project, and they are not alone. Universities nationwide are 
sending students into the community to work on practical projects 
with the oversight of a trained professional or academic. These aren’t 
just untested undergrads either—many have years of experience in 
marketing and are looking to burnish specific skills or make local 
contacts with their degree.

If you have a local university that offers a design or visual mer-
chandising degree, you’re in luck. Contact the school, and see if you 
can get one of its best students to work on a display project for you. 
Even better, consider hosting a regular internship in which the stu-
dents can take responsibility for display planning and implementa-

tion, bringing in new ideas and taking some stress off your staff. If 
you interview prudently, you could land some great expert help.

RELATE TO LOCAL RETAILERS
Whether you have a local university or not, you almost certainly have 
commercial enterprises. Identify the shops that have the best, most 
creative displays. Then ask if they’d like to get some exposure for their 
business in the public library. Invite them to sponsor a library display.

Here’s how it can work: you choose the theme and provide the 
books and AV materials. The retailer builds and dresses the display. 
You put a sign out that says, “Display designed by Julia’s  Curios—11 
Main Street” and perhaps add a mention in your newsletter. For this 
kind of effort, it will be helpful to build it deep: gather enough cop-
ies of items so that the display will last at least a couple of weeks in 
your branch. If it works, consider a longer-term sponsorship whereby 
the store is responsible for resetting the display every few weeks. It’s 
a valuable opportunity for them to boost local awareness, show off 
their retail savvy, and get some credit for helping the library. 

David Vinjamuri, President of ThirdWay Brand Trainers and an Ad-
junct Assistant Professor of Marketing at New York University, facili-
tates Library Journal’s Lead the Change program Transform Your 
Stacks To Drive Circulation

Maura Ferrarini, learning and assessment designer,  
tries out the Tobii eye-tracking glasses.
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tively simple, but we needed to know 
what preferences users might have in 
the interface.” after  Deschenes met 
with the working group to outline 
the project, she helped its members 
decide which methods to use, write 
a testing script, and determine how 
many subjects were needed and from 
what backgrounds; she also conduct-
ed a hands-on training session for the 
group and volunteers. “amy set up 
the equipment and software for us as 
much as possible with very clear in-
structions on how to use it. i did my 
testing at the center, but some of the 
group did it off-site. the tools were 
top quality and very easy to use,” said 
Kendall. 

Markman and Fliss both believe 
that user research can lead directly to 
more effective programs and services 
at libraries. 

research Skills Chal-
lenge—a short survey 
that aims to get a quick 
glimpse into what 
Harvard students’ re-
search behaviors are, 
a little bit about what 
they know, and what 
kinds of research sup-
port they prefer. 

an early external 
project was initiated 
by Skip Kendall, se-
nior collection devel-
opment and electron-
ic records archivist at 
the Harvard Universi-

ty archives. “We were trying to de-
cide whether to continue developing 
our own web archiving system, use 
a vendor, or take a hybrid approach. 
Comparing functionality was rela-

observational videos. Staff can also 
use statistical analysis software at the 
UrC to sort through raw data.

For the UrC’s Open House, Mark-
man and Deschenes developed the 
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tions and is actively receiving supplies 
and transporting them to those dis-
tribution centers. Donations include 
food, clothing items, toiletries, games, 
and stuffed animals.

the richland Library (rL) system, 
in Columbia, the state’s capital, opened 
most of its branches on tuesday. “in 
fact, before we even got there on tues-
day, one of our librarians had already 
created a sheet of resources for people 
that we could hand out,” said commu-
nity relations coordinator tamara King.

While the library is working on of-
ficial FeMa DrC status, said King, it 
will continue to provide designated 
FeMa assistance areas, with staff ded-
icated to aiding applicants with access 
to computers, fax machines, printers, 
and scanners and help with research 
materials and resources. 

Library volunteers went door to 
door with water and supplies from 
the national Guard. Staff also provid-
ed library relief to the community. in 
a program spearheaded by rL director 
Melanie Huggins, volunteers brought 
books, puppet shows, and story times 
to local emergency and transitional 
family shelters. in addition, the library 
gave out earbuds to emergency shelter 
residents. Said King, “you know, when 
you’re at a shelter and so many people 
are talking around you, sometimes you 
just want to zone out.”

Florence County, to the east, was 
not hit as badly as Columbia or coastal 
areas, but there were many areas where 
the water had not receded even as of 
thursday, october 8. U.S. representa-
tive tom rice set up a mobile office at 
the Florence County Library System’s 

all open libraries are offering resi-
dents help applying for Federal emer-
gency Management agency (FeMa) 
assistance, and Lexington Coun-
ty Public Library’s (LCPL) Main Li-
brary in Lexington and irmo branch 
in Columbia have been designated of-
ficial FeMa Disaster recovery Cen-
ters (DrC). because injuries were 
widespread during the flooding and 
not everyone was able to get imme-
diate medical care, the irmo branch 
is offering free tetanus shots courtesy 
of the South Carolina Department of 
Health and environmental Control.

LCPL is also serving as a drop site 
for Lexington interfaith Community 
Services and Harvest Hope and transi-

South Carolina Libraries 
Respond to Flooding

over the weekend of october 3–4, 
Hurricane Joaquin brought record-
setting rainfall and catastrophic flood-
ing to the Southeast, leaving South 
Carolina in a state of disaster. in the 
central and eastern part of the state, 
rivers overran their banks, wash-
ing out roads and bridges, breach-
ing dams, and destroying property. to 
the south, high tides pushed water in-
land over sea walls. President barack 
obama declared the state a disas-
ter zone. as of press time, the death 
toll for the state stood at 17, and Sen. 
Lindsey Graham said the cost of the 
flooding could top $1 billion.

Public libraries across the state be-
gan reopening tuesday and immedi-
ately started stepping in to help wher-
ever possible—posting emergency 
information on their websites, help-
ing people contact loved ones and in-
surance companies, distributing sup-
plies, and serving as a place of shelter 
and connection.

Joy Beckwith retired as Children’s Librari-
an at Weston Public Library, CT. She had 
been in the position for 27 years.

Bonnie Estrada retired as Director of the 
Talcott Free Library District, Rockton, IL. 
She had been with the library since 1974.

Dennis Krieb, Director of Lewis and Clark 
Community College’s Reid Memorial Li-
brary, Godfrey, IL, was named Illinois Aca-
demic Librarian of the Year from the Illinois 
Library Association.

William J. Rozek was appointed Chief Fi-
nancial Officer for OCLC. He was previously 
Chief Financial Officer at the Mars  Agency.

Debbie Walsh was named Circulation Man-
ager at the National University of Health Sci-

ences’ Learning Resource Center, Lombard, 
IL. She was previously Head of Adult and 
Reader Services at Geneva Public Library, IL.

Kelvin Watson was promoted to Chief In-
novation and Technology Officer, Queens Li-
brary, Jamaica, NY. He was previously VP of 
Digital Services and Strategy.

The University of North Carolina Library, 
Chapel Hill, made the following hires: Nick 
Graham, former Program Coordinator at the 
North Carolina Digital Heritage Center and 
Assistant to the Director of Wilson Library, 
was promoted to University Archivist; Brian 
Moynihan, former Health Strategy Director 
for Thrive 4-7, Morrisville, NC, was named 
Head of Health Information Technology Ini-
tiatives at the Health Sciences Library.

Send News in Brief and People notices to LJHotline@mediasourceinc.com

PEOPLE

LJ Librarian of the Year
The LJ editors are seeking nominations for the 28th annual 
Library Journal Librarian of the Year Award to honor a 
professional librarian for outstanding achievement and 
accomplishments reflecting the loftiest service goals of the 
library profession. Learn more and submit your nominations.

POSTMARK DEADLINE: NOVEMBER 2, 2015
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tion with our Penguin Library Market-
ing colleagues, and, although alan is 
transitioning his Penguin Publishing 
Group library responsibilities to Jen, 
he is partnering with her and me to en-
sure continuity of shared purpose and 
connectivity with our  constituents.”

CLEAR COMMUNICATIONS
Dye’s first priority is clear com-

munication and accessibility during 
the transition. “all three of us have 
a mutual goal: to minimize any con-
fusion among librarians as to whom 
to contact,” he explained, referencing 
Childs and Walker.

to that end, he advises librarians 
who have been contacting Walker with 
queries regarding Penguin authors 
and books to redirect their queries to 
Childs, pointing out that she and her 
random House team have been field-
ing queries about Penguin Publish-
ing Group titles since the 2013 merg-
er and “really know their stuff about 
our books across our adult imprints.” 
the same can be said of Penguin’s li-
brary marketers, which should assure 
a nicely integrated effort across what 
will be a mammoth list.

“i think that the most positive de-
velopment for librarians…is that little 
is changing from what they are doing 
now,” confirmed Dye. all standard email 
addresses and telephone numbers will 
be monitored as always, with questions 
prioritized and answered as they have 
been, assuring full availability.

Where librarians will likely feel 
change is in the stepped-up energy 
that can occur with such mergers, as 
the two marketing teams bring togeth-
er their vast experience and commit-
ment. random House has long been 
a model for trade publishers in library 
marketing, and Penguin has routine-
ly brought more than 100 titles to the 
american Library association’s annu-
al conference, far more than its com-
petitors. With so many books to repre-
sent, this unified team could breathe 
new life into everyone’s reading.

House and the Penguin Group, Pen-
guin random House has announced 
the creation of a unified, cross- 
company Penguin random House 
adult Library Marketing Group. Com-
pany officials said that this move is 
aimed at further strengthening its 
presence in the adult library market. 

Skip Dye, who has been serving as 
random House VP for library and ac-
ademic marketing, as well as VP and 
director, sales operations, will lead 
the Penguin random House adult Li-
brary Group as the newly appointed 
VP, library sales. He will retain his role 
in sales operations as well. Known for 
his frequent dialog with librarians, as 
well as his high-profile presence at li-
brary conferences and events, Dye has 
been a leading force in connecting li-
braries and publishers. 

Jennifer Childs is newly promot-
ed to VP, library marketing, Penguin 
random House adult, and will report 
to Dye while retaining her responsi-
bilities as library marketing lead for 
the Knopf Doubleday Group. 

Legacy random House staffers 
continuing to report to Childs include 
elizabeth Fabian, associate director, 
library marketing, random House 
Group; erica Melnichok, manager, li-
brary marketing, Crown Group; and 
Kelly Coyle-Crivelli, manager, library 
marketing, Penguin random House 
Publisher Services. those joining 
the new corporate-level library mar-
keting team from Penguin include 
Dominique Jenkins, manager, library 
marketing, and Maureen Meekins, 
 coordinator, library marketing.

alan Walker, who had been VP and 
senior director of academic and li-
brary sales and marketing at the Pen-
guin Group, will help with the transi-
tion, then shift his focus as he steps 
into the newly created position of VP, 
director of academic marketing, Pen-
guin Publishing Group.

Said Dye, “Dominique and Mau-
reen now reporting directly to Jen 
provides for a much smoother transi-

(FCLS) Johnsonville branch to provide 
assistance for residents in the  rural 
area and has been establishing similar 
sites in other regional  libraries. 

the library was well prepared to 
serve its community. about four years 
ago, information services manager au-
brey Carroll worked with the Florence 
County emergency Management De-
partment to create a volunteer dona-
tions intake and coordination center. 
although the system had never been 
needed until now, FCLS was ready to 
activate it a few days after reopening.

PULLING TOGETHER
While many of the libraries provid-

ing assistance had sustained little or 
minimal damage, the systems that were 
harder hit will be looking to their fellow 
libraries as well. to the south of Flor-
ence, the Williamsburg County Main Li-
brary in Kingstree reportedly lost a large 
number of books. “they’re our neigh-
bor” said FCLS director P. alan Smith, 
“and they’re part of our consortium”—
SCLenDS, which covers 19 libraries in 
the state. “So all the libraries have been 
on our Listserv trying to find donations 
we might have that can replace books 
that they’re having to pull now.”

because schools were closed for 
the week, the LCPL Main Library 
opened up a meeting room and broke 
out Game night supplies for fami-
lies to have some relaxing time to-
gether. not only were families being 
helped, LCPL director Kelly Poole no-
ticed, but they were joining together 
in the relief effort. “a family will come 
and drop their food drive items off for 
us together—there’s a great sense of 
getting the children involved, and you 
can see how purposefully parents are 
trying to do that. it’s an incredibly 
supportive, networked community.”

PRH Forms New Adult 
Library Marketing Group

in a not unexpected move follow-
ing the July 2013 merger of random 
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